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Assignments and Responsibilities 

• In-Club Veet Demo Coupon 
• Holiday Catalog #1 & Toy Catalog-Print and Online 
• November 2015 Journal E-comm Section 
• Holiday Catalog #2 Ads and product- Print and Online 
• Spring 2016 Journal E-comm Section 
• Ad-Hoc Tasks 

– Image and other product info location for all marketing vehicles 
– Social Media: Executed Pinterest Strategy 
– BBM & Black Friday: Online Coupon Conversion 
– Coupon Utility: inputting data, pulling reports, updates, etc. 
– Mainframe: AX11s for any and all team members & accessing product detail 
– Workflow: Project creation and copying, project updates, project routing review 

and approvals 
– DMM/Buyer meetings & layout reviews 
– FOC IR Backfilling project 
– BBM Ad & Coupon Summary 
– Email: list request forms & link creations 
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Goals and Learning Objectives 

• Project management skills 
• Communication 
• Computer/Office Technology 
• BJs specific business: target audiences, software/hardware, 

general business practices 
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 • Manage at least 1 of my own projects 

• Support Holiday 360/Catalog(s) successfully 

• Create at least 3 professional network contacts/references 

 
• Meet new people and make the best of things! 

Learning Objectives 

Goals 

Personal Goal 



Outcomes – Project Highlights 

• Veet Coupon 
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Learned to use Workflow with creation of 
this in-Club product demo coupon. 



Outcomes – Project Highlights 
• Toy Catalog/Holiday Catalog #1  & Supplemental Holiday Catalog 
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Assisted Brand Managers Rachel and Caitlin 
in creation, editing, and deployment of the 
November Holiday Catalog and the 
supplemental catalog. Both print and digital 
versions. 

Catalog #1 Catalog #2 

November Catalog Insert: 11/5 
Supplemental Gift Guide: 12/1 



Outcomes – Project Highlights 
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Managed the Ad process for the 3 Ads featured in the second holiday catalog 

• Ad Res Forms 
• Vender Ad Agreements 
• Ad Log 
• Ad creative receipt and review 

• Supplemental Holiday Catalog Ads 



November 2015 E-comm 

Learned how to use Coupon Utility and 
create spreadsheets from reports for use 
in creation of e-commerce section of our 
member journal 

Spring 2016 E-comm 
Working solo (with support from Caitlin of 
course)! 
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Outcomes – Project Highlights 



Recommendations 

Brand Marketing - Future Co-op Recommendations 
• Team Integration/Introductions 

• Periodic One-on-One meetings with Manager 

• Central resource guide(s). Tips/Tricks/How To’s for a newbie 

• Team mentor (it was VERY helpful) 

• More definitive plan for co-op 
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General Recommendations 
• Familiarization with BJs business practices (crash course in status of the 

office and who to connect with for help in other departments?) 
• Co-op program re-vamp (HR based) 
• Team cohesion-streamlining to file sharing and methods 
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THANK YOU!!! 


