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Embellishments 
Market

South Bund 
Market

Sellers No online sales

Middle Aged,
Even Gender Ratio

Majority Young 
and Middle Age



Sold products online to companies 

More willing to 
participate in interviews 



Chinese Sellers and 
Customers

Practical vs Luxury 

Between 20%-80% 
foreigners

Customers

Sellers speak English



Mostly Older Women 
Shopping 

Chinese customers were mostly 
middle-aged women, very few 

older customersWholesale 
vs. 

Individual


