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About the Grey
The Grey Art Museum is a 

NYU-affiliated museum that 

showcases collections of 

contemporary art to the public. 

Our group worked with Leah 

Sweet, Head of Education and 

Programs, to identify ways to 

improve accessibility in the 

Museum’s physical space and 

website. 
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Goals and Priorities

● Providing visitors with information about available 

accommodations in the museum 

● Providing visitors with better sound quality during guided tours 

and when viewing independently

Mentor Goals



Research
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Brief overview of activities - competitive 
analysis and audit.

1. From the competitive analysis, we assessed the accessibility services 

offered by other galleries and museums (Whitney Museum, Renwick 

Gallery and so on). We analysed which services would be appropriate 

Grey Art Museum with respect to its space.

2. Conducted accessibility audit of Grey Art Museum with reference to ADA 

Physical Accessibility of Community Spaces guidelines and marked down 

which features adhere according to the guidelines.



Problem Areas
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Wayfinding

The Museum is non-linear, and people walk in many 

directions. During busy hours, it can be difficult to move 

around priceless sculptures placed on the floor.

“Wayfinding refers to information systems that guide people through a 

physical environment and enhance their understanding and experience of the 

space.”

- RSM Design

https://rsmdesign.com/news/what-is-wayfinding-part-1-its-all-about-human-needs
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Accessibility 
Accommodations
Available accessibility 

accommodations, services, or 

equipment are unclear to visitors. 

The lack of online information may 

be a barrier for visitors in planning 

their trip.
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Noise & Acoustics

The space lacks sound 

barriers to mask chatter, 

footsteps, and the HVAC 

system. These sounds make it 

difficult to listen to audio 

installations and hear 

speakers in the space.  



Our Solutions
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Access Site 
A page on the museum website with information 
about accessible routes to the museum and tools 

and services available in the space. 
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*unofficial 

proposed 

mockup of 

the grey art 

museum 

website.

https://docs.google.com/file/d/1JUu6kTemqOSoVLS4t4G9Txau7O-maW_J/preview
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Access Pamphlet 
A physical pamphlet available in the museum 

that provides information on accommodations 
and how to navigate the space. 
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Sound Quality
A compilation of research on the best cost-effective 
solutions to improve the acoustics of the space and 

the listening experience for visitors. 
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● Traditional speakers produce sounds over 

large areas that dissipates. Directional 

speakers use ultrasound waves to emit 

sound in a more narrow and specific area.  

● These speakers could be placed 

strategically in the museum and used with 

either pre recorded info, or audio input 

from tour guide. 

● Companies like Holosonics (link) have a 

starting cost of approximately $1200 per 

speaker

High Tech Solutions

https://www.holosonics.com/touchless-audio
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Self-guided tours

● This can be done with most 

standard smartphone recording 

and editing software. 

● Recording can be made 

accessible on the museum 

website.   

● Various translations can be 

made in collaboration with  

NYU students. 

Low-Tech Solutions
Audio tour app - Qstory (link)

● There are companies like qstory  

which offer services for institutions 

to create app for gps based audio 

tours, with in app accessibility and 

media features. 

● Qstory starts at $2300/ year.

● If visitors do not have smart device, 

museum may be able to source a 

few older devices via donation and 

upload app or tour recording 

https://stqry.com/products/stqry-apps/
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Additional Auditory Suggestions
● A hearing induction loop is a system designed to 

assist individuals with hearing aids or cochlear 

implants by transmitting sound wirelessly to their 

devices. 

● It works by creating a magnetic field that is picked 

up by the telecoil within the hearing aid, allowing for 

clearer audio reception in venues equipped with the 

loop system.

● Loops systems vary in cost, depending on the size, 

loop design, and construction of the room. Small 

room installations may cost $5,000 to $10,000. 
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Additional Auditory Suggestions

● Padded walls serve as a barrier against sound waves by absorbing them into their 

soft material, effectively reducing the level of noise within a room. This absorption 

prevents sound from bouncing off hard surfaces, which can create echoes and 

amplify noise. Additionally, padded walls can also help to minimize vibrations, further 

reducing the transmission of sound between rooms. 

● Carpeted floor acts as a sound absorber, softening the impact of footsteps and 

reducing the overall noise level. The fibers of the carpet trap sound waves, 

preventing them from bouncing and echoing throughout the space. Together, padded 

walls and carpeted floors create a more acoustically pleasant environment by 

dampening noise and enhancing overall comfort.



Next Steps
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What comes next?

● Test prototypes with museum goers

● Analyze results and make updates

● Submit deliverables to our mentor Leah

● Request mentor feedback
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Testing Plan

We would like to place copies of the 
access pamphlet in the Museum for 
visitors to interact with over the 
course of a week. 

Visitors would complete a survey on 
their experience using the pamphlet 
by scanning a QR code. 
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Testing Goals

We hope to measure success in 
a few ways:

● Clarity, accuracy, and 

usefulness of content

● Legibility of typefaces, colors, 

and sizes

● Intuitiveness of the layout, 

hierarchy, and visual design
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Deliverables

● Competitive 

Analysis

● Audio & Sound 

Research

● Access Site

● Access Pamphlet

● Pamphlet 

Feedback Survey

Research Design Testing

https://www.figma.com/file/yXXRP1chdQbrdImz1JbSfd/Grey-Museum?type=whiteboard&node-id=0%3A1&t=sNmL9VPCpjXsIzLd-1
https://www.figma.com/file/yXXRP1chdQbrdImz1JbSfd/Grey-Museum?type=whiteboard&node-id=0%3A1&t=sNmL9VPCpjXsIzLd-1
https://www.figma.com/file/b2GbRKH0d47jk8XMB6S6AA/Grey-Access-Page?type=design&node-id=1-3&mode=design&t=sNmL9VPCpjXsIzLd-4
https://www.figma.com/file/b2GbRKH0d47jk8XMB6S6AA/Grey-Access-Page?type=design&node-id=199-87&mode=design&t=sNmL9VPCpjXsIzLd-4
https://forms.gle/is7XjaMkP8GZWLw56
https://forms.gle/is7XjaMkP8GZWLw56
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Q&A

● How can we make our presentation more accessible for 

viewers and listeners?

● Are there solutions that we haven’t explored yet?


