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MEET BRAND-AID

Tallie Johnson

Sam Pearce is graduating from Western Washington University this year
with a double major in Public Relations and Creative Writing. He is

deeply passionate about helping nonprofits and local governments
expand their outreach and grow to better aid ordinary people on a

small, grassroots level. He has a wide variety of experiences working
with nonprofits, government and publications with writing, content

creation, and public outreach. Post-graduation, he plans to go into local
government and voter registration.

Jonathan Salazar earned his bachelor’s degree in Journalism/ Public
Relations from Western Washington University. After graduation, he
hopes to continue his commitment to the community by working for an
employer that benefits the public good. Salazar also has experience in
the public sector. As elections coordinator in the taxpayer-funded
Office of Civic Engagement, Salazar served as the school’s chief
election official and successfully created a PR campaign that increased
the number of candidates for office to a four-year high. 

Jonathan Salazar

Sam Pearce 

Tallie Johnson is the lead graphic designer, layout and event
coordinator for Brand-Aid. She is majoring in journalism with a public
relations focus and a political science concentration. Encouraging the
next generation to be politically active is something Tallie is extremely
passionate about. In her free time, she spends time with friends,
family, and her many animals.
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MISSION STATEMENT 

Mission Statement
Brand-Aid strives to assist organizations and groups extend
their outreach and polish their image. We seek to creatively
collaborate with our clients to create thorough campaigns
to better spread their messages and agendas.

LWVBW Mission Statement
Empowering Voters. Defending Democracy. The League of
Women Voters, a nonpartisan political organization,
encourages informed and active participation in
government, works to increase understanding of major
public policy issues, and influences public policy through
education and advocacy.

Brand-Aid for LWVBW
Through our relationship with the League of Women Voters
Bellingham-Whatcom County, we hope to increase
awareness for the league, especially among young, college-
aged voters. We will work together to increase membership
and participation in the League, as well as voter registration
and turnout in the county.
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PROJECT NARRATIVE
Brand-Aid is works tirelessly to help local community
organizations reach their full potential through building
relationships with stakeholders, creating high-quality public
relations materials and listening to our clients needs and
goals. If the League of Women Voters of Bellingham and
Whatcom County chooses to work with us, Brand-Aid will
create low-cost, easy-to-implement PR tactics to increase
membership. 

The League of Women Voters of Bellingham and Whatcom
County has a deep-rooted history in the community. Sadly
as we’ve witnessed an increase in divisiveness, meanness
and partisanship seep into not just state legislatures but
also local politics, the non-partisan nature of the League
has created an attendance and member engagement
challenge. The organization lacks membership among
younger generations. A survey conducted by Brand-Aid
found a majority (54.6%) of respondents know nothing
(32.9%) or just the League’s name (21.7%). Specifically,
Brand Aid found 48.4% of 18-24-year-olds know nothing
about the league. 

Brand-Aid sought to tackle the League of Women Voters
objective of increasing membership among 18-24-year-olds
by forming student chapters on local college campuses.
Brand-Aid also proposes hosting more community-oriented
events that increase civic engagement and volunteer
efforts that better align with younger generations'
motivators. 
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PROJECT NARRATIVE
Brand-Aid remains committed to helping local organizations
create a strong sense of community and belonging. Our
survey found 54% of respondents would be motivated to
volunteer if it led to more social connections. Brand-Aid has
proposed several tactics outlined below meant to cultivate
long lasting relationships. 

Student Clubs-Starting clubs on local college campuses will
bring new life into LWBWC while also benefiting students.  
It's true, involved students perform academically and build
meaningful relationships. 

Know Your Rights Events- These events are meant to serve
as a public good. League members can invite their friends to
hear about your rights when it comes voting, working,
immigration status, discrimination and other topics. 

Galentine's Luncheon- Inspired by the hit TV sitcom Parks
and Recreation, this event is designed to empower women
to run for office. In the show Galentine's takes place
February 14, just in time for candidate filing. 

Book Club- A low-cost way to get to know a small group of
friends. Starting a book club is monthly low-commitment
event that brings members together over a compelling
book. 

Merchandise- People are more likely to stop at booths if
they see free stickers and other items. We've included
designs in the booklet for your choosing. 
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SITUATION ANALYSIS

The League of Women Voters is a nonpartisan organization
that was founded in 1920 to enfranchise and educate
communities about their voting rights and responsibilities.
It has spent the last over 100 years encouraging active
participation in local and national politics across party
lines and throughout the country.

 The League is divided up into smaller chapters based on
communities, encouraging political activism at a
grassroots level. The Bellingham-Whatcom League is the
chapter local to Whatcom County that was founded in
1956. The Bellingham-Whatcom chapter encourages
people of all genders and ages to be members and
participate.

As of right now, membership in the Bellingham-Whatcom
League skews older, with most membership composed of
older, retired people. The League wants to expand its
membership and outreach to younger audiences,
especially students at Western Washington University and
Whatcom Community College. Additionally, they hope to
increase their membership and volunteer numbers overall
in the community, especially as a landmark election year is
imminent.
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RESEARCH SUMMARY

To learn more information about political activism and
awareness in Whatcom County, Brand-Aid conducted a
survey of 152 people of diverse ages, incomes and
genders across Bellingham. The survey was conducted
hybrid, both online and in-person on WWU campus and
at the Farmer’s Market. 

Survey results showed that many people in Whatcom
County want to get out and volunteer more, and would
be motivated by making a change in the local
community, as well as social connections. Among these,
37.5% of college students said that they would be
interested in volunteering by assisting with social media.

Affordable Healthcare

80%

73%74%

84% 81%

72%

Basic Needs Gender Equality

LGBTQ+  Rights Climate Issues Voters Rights

% respondents
that said these

issues were
extremely

important to them.
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OBJECTIVES

Increase participation in the
League of Women Voters by
younger Bellingham and Whatcom
residents, especially college
students.

Increase membership and general
public awareness about the
League.

Increase awareness and voter
turnout in local elections,
especially during non-presidential
election years.
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EVALUATION 

Increase membership rates among college
students and Whatcom residents ages 18-
24 by 50%. To be measured by looking at
membership rates of the LWVBW after one
year.

Increase community awareness of League
of Women Voters Bellingham by 50%. To be
measured by conducting a hybrid in-person
and online survey on WWU campus, at the
Farmer’s market, and posted on Bellingham
and WWU subreddits.

Increase voter registration and local
election awareness in Whatcom county 
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PLAN OF ACTION

Create campus chapters of the League
Host more League events on campuses

Host important events that help Whatcom residents learn
more about their rights, voting responsibilities, and about
the League
Create League merchandise such as t-shirts and stickers to
increase more grassroots visibility

Host forums and other voting information events to help
the public learn about how they can best participate in
local elections

Target Audience: Our target audiences are mainly college
students at Western Washington University and Whatcom
Community College, as well as Whatcom Residents from 18-24.
This is an important group to connect with because, in addition
to being politically active, they also have a lot of power in the
community when a large number of the population of
Whatcom county is from college students.

Strategies:
To increase league participation and membership among
younger Whatcom residents

Increase membership and general public awareness about the
league

Increase awareness and voter turnout in local elections,
especially during non-presidential election years.
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TIMELINE 

contact WWU Journalism department via Brian Bowe
and set up internship program for next academic year
begin creation of merchandise via Printful

Start drafting club constitutions, think about specific
goals and activities you’d want the club to do. Will the
club have their own events or will they mainly assist the
league? Many clubs on both campuses regularly hold
community service events giving back to the
community. 
Try to identify faculty advisors at Western and
Whatcom ahead of the first day of classes in late
September. Faculty can also help recruit students to join
the club. 

Begin advertising for campus chapters of the League,
identifying interested students and potential leaders.
Email Quon Doung, the main student life coordinator at
Whatcom about club officer training. 
Enter internship partnership with WWU Journalism
department.

June 2023

Summer 2023

September 2023 
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TIMELINE 

Formally begin meeting for campus chapters at
WWU and WCC
Late Oct. - Local Election Candidate Forum hosted
at WWU

The deadline to charter a club at Whatcom closes
the seventh week of the quarter (start of
November). 

Feb. 13 - Galentine’s Day Luncheon

Jun. 4 - Women in Office Luncheon (Anniversary of
19th Amendment)

Local Election Candidate Forum hosted at WWU

October 2023

November 2023

February 2024

June 2024

October 2024
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EVENT PROPOSAL #1 
Galentine’s Day Luncheon - Panel Discussion: Why Women

Should Run for Office 
 All relevant contact information will be provided under the contact section in the appendices. 

Overview
To better serve and reach the younger generations of LWVBW and LWVWWU we are
proposing a Galentine’s Day-themed luncheon featuring a panel discussion on why
women should run for office. 

We are recommending that the event take place on Feb. 13, 2024, from 11 a.m. - 3 p.m. in
the Multi-Purpose Room within the Viking Union, on Western’s campus. We are projecting
that with the right messaging and tactics, this event should have between 150-200 people
in attendance. This event would be open to the public but would require an RSVP. 

We are proposing that the attendees be made up of politicians whose values align with
LWVBW, local community leaders, LWVBW and LWVWWU. Additionally, it would be best to
reach out to the Associated Students of Western Washington University, and multiple
majors/departments; political science, women, gender, and society, and journalism. We
believe that these groups of individuals would be most interested in attendance and that
specific targeted messaging would create a great result in attendance. 

Because the LWVWWU would be co-hosting this event they’d have priority over renting
the space and it would be provided at a discount, allowing the space to be rented out for
approximately $360. However, we do recommend that you reserve the space at the
earliest time for the LWVBW and LWUWWU. Additional costs would include decorations
(table clothes, balloons, posters/signage, centerpieces, etc.) we estimate this would cost
an additional $300-$500 dollars. We encourage both LWVBW and LWUWWU to ask for
donations from local businesses, as it will help offset the overall expenditures greatly. 

This event most likely would require attendees to submit an RSVP at least two business
days in advance. This would be needed to provide state-level politicians with better
guidance as to how many people will be in attendance as security measures might be
needed. Also, the restaurant knows how much food they’ll need to make.  

Overall, we want attendees to leave feeling inspired and empowered to engage politically.
We want the LWV mission of “envisioning a democracy where every person has the desire,
the right, the knowledge, and the confidence to participate,” to resonate throughout the
event. 

**After our initial emails to gain insight into the interest levels of potential panel speakers, we’ve discovered that many
politicians are unable/could potentially struggle to make a February date work as many are in the legislative session. 
 As an alternative, we purpose an “Anniversary of the VRA” themed luncheon to be held Friday, Sept 20, 2023. We
decided there would be more individuals aged 18-34 in town towards the beginning of the school year. Furthermore, we
believe that having a VRA-themed luncheon would strengthen messaging that the LWVBW and LWVWWU is an inclusive
environment, dedicated to helping everyone increase their confidence, and ability to participate in our democracy. 
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EVENT PROPOSAL #1 
Galentine’s Day Luncheon - Panel Discussion: Why Women

Should Run for Office
 All relevant contact information will be provided under the contact section in the appendices. 

Bellingham City Council Members Hannah Stone and Kristina Michele Martens
Ferndale City Council Members, Erin Gunter and Ali Hawkinson 
Whatcom County Council Member Carol Frazey
42nd District, Sen. Sharon Shewmake
Mayor of Blaine, Mary Lou Steward 
Anna Marie Adams, Hela Provisions

Blaine City Council Member, Kerena Higgins 
Bellingham City Council 
Whatcom County Council 

8th District Rep., Stephanie Barnard**
40th District Sen., Liz Lovelett 
40th District Rep., Debra Lekanoff 
42nd District Sen., Alicia Rule 
44th District Rep., April Berg* 

Former Secretary of State, Kim Wyman
State Auditor, Pat McCarthy  
2nd District Rep., Rick Larson 
5th District Rep., Cathy McMorris Rodgers** 
WA Senator, Maria Cantwell
WA Senator Patty Murray 

Panel 
For the panel and potential attendees, we have reached out to multiple politicians across
the political spectrum to gather interest levels in whether they’d like to attend. As of May
31, 2023, we’ve heard from multiple politicians and community leaders regarding interest
levels. 

Current list of individuals that are interested in participating: 

      >> Hela Provisions has expressed interest in donating light refreshments. 

Additionally, we’ve contacted these politician's offices to see if they’d be interested in
participating
Local politicians: 

State politicians: 

Federal politicians: 

We suggest Professor Catherine Wineinger be the moderator of the panel discussion. Professor
Wineinger teaches a Women in Politics course at Western and would be well-versed in all topics
related to women participating in the political sphere.

*Both Rep. Cathy McMorris Rodgers and Stephanie Barnard's districts are outside of Bellingham and Whatcom County,
but we wanted to include some Republican politicians as the League is nonpartisan. 
**44th District is outside of Bellingham and Whatcom but we decided to reach out to Sen. Berg as she is a Western
Washington University parent and a Representative who fights for inclusion and equality for all Washingtonians. Sen.
Berg could include valuable experiences and perspectives that could create a rich dialogue. 
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EVENT PROPOSAL #1 
Galentine’s Day Luncheon - Panel Discussion: Why Women

Should Run for Office
 All relevant contact information will be provided under the contact section in the appendices. 

Mount Bakery Cafe 
Boundary Bay 
Old Town Cafe 
Horseshoe Cafe
Old World Deli 
Hela provisions  

Has already expressed interest in donating. 
The Birch Door Cafe 
The Shirlee Bird Cafe

A New Leaf Florist Shopee
A lot of Flowers 

Theme and Messaging 
The Galentine’s Day theme was decided based on the TV show “Parks and Rec.” This was done as
Amy Poheler’s character, Leslie Knope, regularly hosted Galentine’s Day, with the value of “women
supporting women.” We also know that the TV show is very popular among the younger, 18-34
demographics, and thought that this event would better target that demographic Additionally, we
believe that Leslie Knope would have been beyond thrilled to be a part of this event. 
 
Because of this influence, we decided to reach out to Amy Poehler’s organization, Smart Girls, to
see if she’d be interested in attending this event, as Smart Girls and Amy Poehler’s values align
with LWVBW. As of May 31, 2023, we have heard back from Smart Girls, who needed a bit of
clarifying information before they could agree to participate in some manner. 

Lastly, we recommend that you are mindful of specific messaging and language when promoting
this event. The panel discussion on why women should run for office could sound exclusionary to
some who do not identify with either gender. Per the results of our surveys, we know that there is
a large population of non-binary individuals between the ages of 18-34 in Bellingham. 

Donations
We selected these businesses as they are pillars of the local community and with our campaign,
we’d like to further community engagement with the LWV. Additionally, we chose these
businesses as their actions and values seem to best align with LWV, and this event 

 Restaurants

 Florists
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EVENT PROPOSAL #1 
Galentine’s Day Luncheon - Panel Discussion: Why Women

Should Run for Office
 All relevant contact information will be provided under the contact section in the appendices. 

Promotional materials 
Promotional materials should be sent out starting at least two months in advance. This
should include a press release, e-blast, media pitching to Western’s newspaper “The
Front,” and other local publications.* We also recommend you utilize social media
messaging across Snapchat, Instagram, and Facebook, as our surveys showed those are
the platforms used the most. Posters promoting the event should also be displayed on
campus and at local. We recommend that the print and copy center on campus is utilized
as it will provide the cheapest option for printing large-format posters and high-quality
flyers. 
             Mockups for posters, social media posts, and the event will be provided in the
appendices. 

*Examples of media pitches, press releases, and local publication contacts will be located in the appendices.  
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EVENT PROPOSAL #2

Know Your Rights: Learn How to Vote Better - Meet your local candidates (Panel) 
Know Your Rights: Learn how to Vote Better - Registering people to vote (Fieldwork)

Know Your Rights: Fighting Discrimination - Law Advocates of Whatcom County
(Seminar)
Know Your Rights: Fighting Discrimination - Volunteering alongside Law Advocates
during their 15-minute-Street Law sessions. (Fieldwork)

Know Your Rights Series: Seminars, panels, and book clubs 
  The League of Women Voters was founded to help educate newly enfranchised women
voters in 1920. Despite more than a century of progress, some members of our society are
still taken advantage of simply because they don’t know their rights. These monthly
events would occur on Western’s campus or at a friendly and willing Bellingham
establishment. 
 
These events would be marketed as a way for current league members to invite their non-
member friends and as a social connection for members to get to know other members.
We acknowledge that social connectivity and wanting to make a difference were the two
biggest motivators for volunteering. The Know Your Rights series is supposed to serve
both of those, allowing members and non-members to meet others and create real
change. 
 
Event topics or focuses could include immigration status, rental laws, employee and labor
rights, anti-discrimination laws; with a focus on LGBTQ+ and gender rights, and more. It
would be beneficial to take the knowledge taught during these events and apply it to
subsequent events, for example: 

1.
2.

1.

2.

 This idea can be incorporated within the LWVWWU chapter as part of their bi-monthly
meetings or could occur independently. Regardless, we do recommend that this event
series is done in conjunction with the LWVWWU chapter in some fashion, as our goal is to
inspire the next generation. 
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BOOK CLUB

Dinners with Ruth: A Memoir on the Power of Friendships
by Nina Totenberg 

As Long as Grass Grows: The Indigenous Fight for
Environmental Justice, from Colonization to Standing
Rock by Dino Gilio-Whittaker

The Book of Hope: A Survival Guide for Trying Times by
Jane Goodall and Douglas Abrams

The History of the World in Seven Cheap Things: a Guide
to Capitalism, Nature, and the Future of the Planet by Raj
Patel and Jason W. Moore 

Kabul Beauty School: An American Woman Goes Behind
the Veil by Deborah Rodriguez 

A low-cost way to get to know a small group of friends.
Starting a book club is monthly low-commitment event that
brings members together over a compelling book. This
could be held in a volunteers home or coffee shop. The
League could provide food, it could also be potluck style, or
in the case of the coffee shop a well deserved treat. Below is
a list of books the League of Women Voters of La Crosse
(Wisconsin) read in their book club. Of course once the
book club gets started feel free to have members suggest
books to read. 
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WWU CHAPTER OF LWV

A Western Washington University campus chapter for
the League would allow students to get more involved
in collective with other college students. 

With campus channels of communication, as well as
proximity to the chapter, many students will be
encouraged to participate. The campus chapter
would work in tandem with the county league,
assisting at events as well as organizing their own. 

An important first step would be advertising on
campus to build interest and find students who would
be willing to be leaders. Once five students have been
identified, the league and current Western students
can begin the process of creating the club. Students
can complete the new club registration form
(including the constitution) on win.wwu.edu or stop by
the Associated Students Club Activities office located
at Viking Union 425. 

Unlike Whatcom CC, Western does not require a
faculty advisor for clubs although having one is highly
recommended by the university. 
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WCC CHAPTER OF LWV

A Whatcom Community College campus chapter for the
League would extend the same benefits mentioned above
to Whatcom’s campus in the Cordata neighborhood and
beyond. 

Whatcom currently has an enrollment of 7,000 students
according to the Washington State Board of Community
and Technical Colleges. Unlike Western, there are currently
no politically engaged clubs on campus. Whatcom and the
League both have the desire to create inclusionary spaces
where people feel welcomed and can gather with others
with similar interests. The President of the club could also
represent Whatcom students at league meetings. 

To start a club, the league will need to find five students and
an advisor. Two of the student officers and the advisor must
complete club training. When you have officers in mind
contact Zarea Lavalais at KAjiboye@whatcom.edu or by
visiting Syre 208 during normal business hours. You’ll also
have to complete a charting packet to start the club. The
deadline to charter a club at Whatcom closes the seventh
week of the quarter, for Fall 2023 the deadline will be early
november. If the club is not chartered fall the league can try
again winter quarter. 

Whatcom also requires one of the student officers to
regularly attend InterClub Council meetings. 
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MEDIA KIT CLUB NEXT STEPS

Identify five students (four leadership roles, 1 non-
voting founding member) and a current Western
faculty to serve as an optional club advisor. 
Think about the rules and procedures you want the
cub to abide by as you draft the club constitution.
A template and sample constitution for WWU
clubs has been included in the appendix. 
Visit the Club Hub in-person at Viking Union 425 or
online (as.wwu.edu/clubs/) to register your club
with Associated Students. 

Western Washington University Club Steps

1.

2.

3.

Identify five students and an advisor to charter the
club. 
Pick up a copy of the club chartering packet from
the office of Student Life and Development, Syre
208. 
Have the faculty advisor and ⅖ of student officers
complete club officer training provided by the
Office of Student Life and Development. 
Complete the club charter packet and trainings
before November 2023. 

Whatcom Community College Club Steps

1.

2.

3.

4.
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INTERNSHIP INFORMATION

Internships are a low-cost way to get high-quality
materials from tomorrow's journalists and PR
Practitioners. The Journalism department requires
a supervisor with at least three years of
professional experience in journalism, public
relations, or a related field. 

In the past, interns have worked on PR campaigns,
redesigned websites, received earned media for
their clients, wrote feature articles and company
bios, and so much more. 

For additional internship information please
contact Chair Brian Bowe (boweb@wwu.edu) or
department manager Jennifer Dalton
(torresj3@wwu.edu). 
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MEMBERSHIP TASKS

Changing tasks to better address the desires of the
next generation 

Robin Barker, the current president of the
Bellingham/Whatcom chapter of The League of Women
Voters felt that their current volunteer efforts were not
aligning with younger generations' desires and skill sets. We
conducted surveys that sought to learn what motivates
individuals to volunteer and what volunteer work they’d like
to do. 

Brand Aid proposes that The League shifts its current
membership tasks to include more on-the-ground work such
as running events, tabling, etc. This could look like working
fundraising events during election season, working alongside
other local nonprofits such as Law Advocates of Whatcom
County, as mentioned earlier.  
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NEW PROPOSED COMMITEE

Research committee to address LGBTQ+ Rights

In the current political landscape, LGBTQ+ issues, especially
transgender rights, have become an incredibly polarizing at
hot button issue. It therefore can be somewhat dicey for any
organization to take an official stance on these issues,
especially from a non-partisan stance.

However, these issues are still important to many people in
Whatcom county, and many would argue that LGBTQ+ rights
are a part of fundamental human rights. In our survey, we
found that LGBTQ+ rights were extremely important to 74.3%
of respondents, and somewhat important to 17.1%. However,
of the issues that we asked about in out survey, LGBTQ+
rights was the only one that the LWVBW does not have an
official stance on.

We are therefore proposing that the League launches a
research committee to take an official, non-partisan stance
on these issues. Doing so would not only allow many more
people in Whatcom county feel represented by the League,
but it would likely also attract many younger members as
well. Although these issues have become very controversial
and polarized in the mainstream media, we believe that the
League taking some kind of stance on LGBTQ+ rights would
improve its public image, and increase its outreach to a
younger audience.
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PRICING PLANS
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PRICING PLANS
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PRICING PLANS
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RELATED PR MATERIALS 

Informational Flyer/Media Kit 
Various merchandise and pricing 
Event mockups 
Promotional posters/social media
graphics
Infographics 

Under related PR Materials, you will find
examples of the following:

We hope that these materials better provide
you with a visual guide of how we plan to better
serve LWVBW.
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INFORMATIONAL FLYER
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MERCH PRICING 
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MERCH 

The two shirt design "Let People Vote"
and "Let Women Vote" is meant to
convey that everyone, regardless of
gender is welcome at LWV
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MERCH 

This is a design alternative if the
LWVBW decides to do a
celebration of the VRA as opposed
to Galentine's Day.   
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MERCH 
Galentine's Day themed shirts. 

Please note the change in design on
the back. It would be good for the
campus chapter to have some
merchandise specific to them.     
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MERCH 

Galentine's Day themed shirts. 

Please note the change in design on
the back. It would be good for the
campus chapter to have some
merchandise specific to them.     
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MERCH 

Tote bags are extremely popular
among college-aged students.  
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MERCH 

Variety of stickers with the same
designs as previously presented. 
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MEDIA KIT GALENTINE'S DAY POSTER
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GALENTINE'S DAY LUNCHEON

37



MEDIA KIT GALENTINE'S DAY MOCKUP #1
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MEDIA KIT GALENTINE'S DAY MOCKUP #2
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MEDIA KIT GALENTINE'S MOCKUP #3 
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GALENTINE'S DAY LUNCHEON
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MEDIA KIT KNOW YOUR RIGHTS SEMINAR

Informational and promotional poster about LWUWWU Know Your
Rights Series Events
To be used both in print and social media 

42



MEDIA KIT KNOW YOUR RIGHTS SEMINAR

Informational and promotional poster about LWUWWU
To be used both in print and social media  
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MEDIA KIT INFOGRAPHIC #1

PNG designed by Jonathan Salazar 44



MEDIA KIT INFOGRAPHIC #2

PNG designed by Sam Pearce 45



MEDIA KIT INFOGRAPHIC #3

Blog post using Adobe XD Design by Tallie Johnson 46



MEDIA KIT INFOGRAPHIC #3

Blog post using Adobe XD Design by Tallie Johnson 47



MEDIA KIT INFOGRAPHIC #3

Blog post using Adobe XD Design by Tallie Johnson 48



APPENDICES

Examples of press releases 
Media contacts 
Personnel contacts  
Business contacts 
Survey example 
Research paper 
WWU club constitution example

Under appendices, you will find the following:

We hope that these materials provide you with a
detailed guide to how we plan to better serve
LWVBW.
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MEDIA KIT PRESS RELEASE #1
Sam Pearce
Brand-Aid PR
720-448-5333
samwill.pearce@gmail.com

Press Release
5/31/23

FOR IMMEDIATE RELEASE: 
League of Women Voters Bellingham-Whatcom to start campus chapters at
Western Washington University, Whatcom Community College
The LWVBW is expanding its outreach to local college campuses by starting
clubs to encourage college students to participate and be active in local
elections. The new chapter will be called League of Women Voters of Western
Washington University, 

 The League of Women Voters Bellingham-Whatcom will be starting campus
chapters of the organization at Western Washington University and Whatcom
Community College.

 By starting LWVWWU, the League hopes to expand its outreach to a wider range
of age demographics, and encourage young people to vote, get registered and
be politically active in their local communities.

 The League of Women Voters is an organization that was founded in 1920, mere
months before the 19th Amendment was ratified. Its goal was to enfranchise
women and empower them to freely exercise their newly acquired voting rights.

 The Bellingham-Whatcom chapter was founded in 1956 to specifically uplift and
empower all voters within Whatcom County. Today, they continue to educate
and inform Whatcom residents about important issues and elections, all while
maintaining a nonpartisan stance.

 By starting chapters of the organization on local college campuses, the League
hopes to expand its membership and outreach to younger voters. 

 Being a college town, Bellingham’s college voter demographic is an extremely
important and influential demographic. The League hopes that, by educating
young voters and encouraging political activism, that they will make informed
and wise voting choices, regardless of political alignment.

###
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FOR IMMEDIATE RELEASE: 
League of Women Voters Bellingham-Whatcom to host “Galentine’s Day” Brunch
The LWVBW will be hosting a brunch event featuring a panel of women politicians
and activists to encourage women to run for office.

 The League of Women Voters Bellingham-Whatcom is hosting a Galentine’s Day
Brunch to encourage women to run for local offices.

 Galentine’s Day, the day preceding Valentine’s Day, was an informal holiday that
came from the hit comedy series Parks and Recreation. It is a day for the
celebration of women and female friendship.

 The LWVBW will be hosting their own version of this event on February 13th, 2024,
as a way to encourage women to be more politically active. The event will take
place in the Viking Union Multipurpose room at Western Washington University.

 The League of Women Voters is an organization that was founded in 1920, mere
months before the 19th Amendment was ratified. Its goal was to enfranchise
women and empower them to freely exercise their newly acquired voting rights.

 The Bellingham-Whatcom chapter was founded in 1956 to specifically uplift and
empower all voters within Whatcom County. Today, they continue to educate and
inform Whatcom residents about important issues and elections, all while
maintaining a nonpartisan stance.

 The brunch is expecting an exciting array of panelists, both politicians and
activists, who will be able to share their experiences as women in politics.

 Seats at the event are limited, and attendees will have to RSVP ahead of time on
the League of Women Voters Bellingham-Whatcom website.

###
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Western Today
          news@wwu.edu

Michael Roe, Bellingham Alive
          michael@bellinghamalive.com

Hailey Hoffman, Cascadia Daily News
           haileyhoffman@cascadiadaily.com

The Front
            campusnewseditor.thefront@gmail.com

Zarea Lavalais, Whatcom Community College
Coordinator
           KAjiboye@whatcom.edu

Donna Wilson, Western Washington University
Coordinator
         wilso263@wwu.edu
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THANK YOU

From all of us at Brand-Aid, we would like to
offer the sincerest thank you to the League of
Women Voters Bellingham-Whatcom for the
opportunity to collaborate with you, and for all
you do for our community. We have greatly
enjoyed crafting and presenting this
campaign, and hope that it will prove to be of
use. We hope that you enjoy the provided
materials.

Sam Pearce, Tallie Johnson, and Jonathan
Salazar




